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4-weeks ending 9/27/08
4-weeks ending 10/25/08
4-weeks ending 11/28/2008

Dramatic Declines in Discretionary Trips            
Consumers Seeking Value & Maintaining Trips to Food-Oriented Channels

Source: Homescan®, a service of The Nielsen Company Excludes gas only trips

% Change in Shopping Trips Vs. Year Ago

Trip Generators Trip Avoiders

On-Line sales rebound 
from drastic drop in 

October


