Consumers Combining Trips, Eating Out Less, Staying
Home, Cutting Spending @ Alarming Levels!

78% combining shopping trips & errands (+ 10 pts from YAGO),
52% eating out less (+ 14 pts),

91% staying home more often (+ 12 pts) &
63% of U.S. consumers are reducing spending (+ 18 pts)!

Saving Money in What & How they Buy & Where They Shop

Impact higher gas prices had on Jun/Jul | Jun/Jul Jun Jun
driving & spending habits? Check all ‘05 ‘06 ‘07 ‘08

Buy less expensive grocery brands

Use more coupons

Shop more @ Supercenters

Buy Larger, Economy Size

Nielsen Homescan Gas Impact Study
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