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THE “500 MILLION” CLUB 
 

Only 10 websites and applications - led by MSN Messenger, eBay and Facebook – have 
averaged at least 500 million UK minutes per month over the last year. Facebook, YouTube 

and Second Life are the fastest growing sites in terms of total UK minutes 
 
London – 2

nd
 July, 2008 – Nielsen Online, a service of The Nielsen Company, today reveals the 

select group of websites and applications that have averaged at least 500 million UK minutes per 
month over the last year and also reveals the fastest growing websites by total UK minutes. 
 

 Over the last year, Britons spent a total of almost 34 billion minutes on websites and Internet-
related applications on average each month  

 

 MSN Messenger, eBay and Facebook are the only three websites/applications to average over 
one billion total minutes each month – a further seven averaged over 500 million minutes 

 

 The top ten include two social networks (Facebook and Bebo) two email sites (Hotmail and 
Yahoo! Mail) and two media players (Windows Media Player and iTunes) 

 
Leading websites/applications by average total monthly UK minutes: June 2007 – May 2008 

Rank Website/Application 
Average monthly UK 

minutes (millions)  
Average monthly 

share of UK minutes 
Core service 

All websites / applications 33,641 100% - 

1 MSN Messenger 2,626 7.8%  Instant Messaging 

2 eBay 1,630 4.8%  Auctions 

3 Facebook 1,406 4.2%  Social Network 

4 Google Search 872 2.6%  Search 

5 Hotmail 705 2.1%  Email 

6 Windows Media Player 694 2.1%  Media Player 

7 YouTube 539 1.6%  Video 

8 Bebo 530 1.6%  Social Network 

9 iTunes 529 1.6%  Media Player 

10 Yahoo! Mail 514 1.5%  Email 

Source: Nielsen Online, UK NetView, home & work data, including applications, June 2007 – May 2008.  
E.g. From Jun 07-May 08, MSN Messenger averaged 2.6 billion UK minutes each month = 8% share of online-related* time 

 
Alex Burmaster, Internet Analyst, Nielsen Online, comments, “It’s incredible to think that despite the 
diversity of the Internet, the ten sites and applications that make up the “500 million” club account for 
30% of all online-related time. 
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This means that the thousands of other sites are competing for a much smaller share of the pie than 
they might think. If you also take into account that Britons aren’t spending significantly more time 
online, yet there are more sites springing up all the time, it shows how increasingly competitive and 
cut-throat the online sector is becoming.” 
 

Fastest-growing websites/applications by UK Total Minutes 

 

 Facebook is the only website/application to have increased its total minutes by over 200,000 – 
in fact it grew by almost 1.8 billion minutes 

 

 Fellow social media site, YouTube, was second with an increase of 196 million minutes 
 

 The inclusion of Wikipedia, Club Penguin and Veoh mean that social media accounts for half of 
the fastest growing websites by total UK minutes 

 
Websites/applications with greatest increase in total UK minutes: May 2007 – May 2008 

Rank 
Website/ 
Application 

Total UK minutes 
(millions) May 07  

Total UK minutes 
(millions) May 08  

Increase in total 
minutes (millions) 

% increase in 
total minutes 

1  Facebook 462 2,249 1,787 387% 

2  YouTube 392 588 196 50% 

3  Second Life 125 296 171 137% 

4  Google Search 769 885 115 15% 

5  Google Maps 63 121 58 91% 

6  Wikipedia 116 146 30 26% 

7  ASDA 12 37 25 208% 

8  iTunes 514 536 22 4% 

9  Club Penguin 23 42 19 82% 

10  Veoh 9 27 18 195% 

Source: Nielsen Online, UK NetView, home & work data, including applications, May 2007 – May 2008 
E.g. Britons totalled 2.2 billion minutes on Facebook in May 08 – 1.8 billion more than in May 07 (0.5 billion) = a 387% increase 

 
“Whilst the social media wave continues to have the biggest impact on Internet behaviour levels, it’s 
important not to forget that some of online’s more traditional sectors continue to perform well. The 
representation of sectors such as games, search and retail - through sites such as Second Life, 
Google and Asda respectively – show the health and vitality of the entire online arena.”   
 

ENDS 
EDITOR’S NOTES 
Please source all information to Nielsen Online  
*Online related time refers to the fact that some media player applications (e.g. Windows Media Player, iTunes 
etc) can be used offline. The offline time usage of these applications is, therefore, included in the total time. 

 
About Nielsen Online  
Nielsen Online, a service of The Nielsen Company, delivers comprehensive, independent measurement and analysis of online 
audiences, advertising, video, consumer-generated media, word of mouth, commerce and consumer behaviour, and includes 
products previously marketed under the Nielsen//NetRatings and Nielsen BuzzMetrics brands. With high quality, technology-
driven products and services, Nielsen Online enables clients to make informed business decisions regarding their Internet, 
digital and marketing strategies. For more information, please visit www.nielsen-online.com.  
 
About The Nielsen Company: 
The Nielsen Company is a global information and media company with leading market positions in marketing information 
(ACNielsen), media information (Nielsen Media Research), online intelligence (NetRatings and BuzzMetrics), mobile 
measurement, trade shows and business publications (Billboard, The Hollywood Reporter, Adweek). The privately held 
company is active in more than 100 countries, with headquarters in Haarlem, the Netherlands, and New York, USA. For more 
information, please visit, www.nielsen.com.  
 

http://www.nielsen-online.com/
http://www.nielsen.com/

